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Data & sales channels stakes for MaaS




What is MaaS ?

Simplify In_tegra_te Identify
Daily mobility bl &_prlvate Trusty third party
services
FRom Q @« 70
Push of operators offering different Integrated passenger-centric offer
products
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Why ?
Ease of usage through data and sales channels opening =
virtuous value chain of the Maa$S
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Ease

of
usage
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Personalized

More users
offers

Operational
optimization More
More transport revenues
offers
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Why ?
Data opening towards the build of a mobility experience
versus autosoloism

Governance of the PTA garantees of the mobility public policy
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Multi and Inter Ease of usage Personalized offer
Modality fluidity through seamless UX through data science
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Offer a mobility Mobility Policy Operational efficiency
experience Incentives & Constraints & Network Design
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How ?
4 key pillars of the data and sales channels governance

Open every tarif schemes to address daily mobility under PTA’s governance

PTA's % Engaged
Governance Licensing

Control

Access [

Mobility Trusted
Policy Party
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How ?
PTA’s contract management

Under PTA’s governance:
« Mastery of tarifs schemes

Systéme
Maa$S

EE e

« Mastery of data and user relationship
» Facilitate access to mobility services

Under contract PTA defines :
Access to sales and booking

services
Technical and financial conditions Contract
of access
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Thank you !




